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W HAT I S  G R A P H I C  D ES I G N ? A B O U T I L L U S T R AT I O N

Graphic Design is the creation, selection, and organization of visual elements, 
forming a visual language, to effectively convey a message to an audience. Graphic 
Designers solve communication problems by generating ideas that take visual 
form. These visual ideas and messages can persuade, inform, identify, motivate, 
organize, and brand, serving commerce, society, and education. There are many 
specialized areas of Graphic Design including advertising, web design, publication 
design, packaging, identity design, branding, and environmental design.

Illustration is a unique art form that is defined not by its medium, but by its 
context. Illustration finds its home in the public sphere of popular media. With 
a rich history and a modern, contemporary outlook, illustration brings life to 
concepts and stories through image-making. Whether created digitally or by 
hand, an illustration can be both a masterful work of art and a practical business 
application.
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ARTC  1 0 0  —  Graph i c  Des i gn  I
Degree Applicable, CSU
Advisory: ARTD 15A, ARTD 20, or PHOT 4
Contemporary graphic design for the commercial 
arts industry. Covers technology, creativity, 
design, and production. Focuses on using Adobe 
Photoshop to produce effective commercial art. 
Additional exposure to Adobe Illustrator and 
other professional production tools.

ARTC  1 2 0  —  Graph i c  Des i gn  I I
Degree Applicable, CSU
Prerequisite: ARTC 70 or ARTC 100
Graphic design concepts, theories, and strategies 
for the design and layout of printed commercial 
art. Covers typical printed products including 
advertisements, flyers, brochures, posters, 
newsletters, books, and catalogs. Focuses on 
using Adobe InDesign with additional exposure 
to Photoshop and Illustrator.

ARTC  1 6 5  —  I l lustrat i oN
Degree Applicable, CSU
Prerequisite: ARTD 15A or ANIM 104
Contemporary illustration with an emphasis on 
story, editorial, and advertising applications. 
Proper uses of illustrative rendering techniques 
in traditional drawing and painting media, paper, 
and their integration to electronic media. Using 
professional illustration software, peripherals, 
and color laser printing, students advance to 
produce more complex illustrations.

ARTC  2 20  —  Graph i c  Des i gn  I V
Degree Applicable
Prerequisite: ARTC 100 or ARTC 70
Advisory: ARTC 140
Advanced graphic design concepts and skills 
working with Adobe Photoshop and other 
graphic design applications.

ARTC  1 4 0  —  Graph i c  Des i gn  I I I
Degree Applicable
Prerequisite: ARTC 70 or ARTC 100
Digital illustration, design, skills, and concepts 
working primarily with vector art. Focuses 
on using Adobe Illustrator as the primary 
development tool.

ARTC  1 6 3  —  Dynam i c  S k etch i ng
Degree Applicable, CSU
Prerequisite: ARTD 15A or ANIM 104
Essential tools to conceptualize, communicate, 
and express creative ideas dynamically through 
the art of sketching. Emphasis on problem solving 
through the sketching process for illustrators, 
animators, entertainment designers, and fine 
artists.

ARTC  1 6 7  —  V isual  Dev e lopmenT
Degree Applicable, CSU
Prerequisite: ARTC 163 or ARTD 16
Development of visual concepts and storytelling 
for entertainment illustration through use of 
value, design, color and composition as symbolic 
tools for communication. Students cannot 
receive credit for both ARTC 167 and ANIM 167.

ARTC  240  —  Mu lt im ed ia  Des i gn
Degree Applicable, CSU
Prerequisite: ARTC 200
Multimedia design and development using 
a variety of professional software and tools. 
Focus is on the web as the primary, although 
not exclusive, delivery channel for multimedia. 
Covers technical skills including intermediate 
web design, basic video editing, basic sound 
editing, and basic animation. Covers creative 
and conceptual skills including interface design, 
clarity of communication, and user experience.

ARTC  200  —  Web  Des i gn
Degree Applicable, CSU
Prerequisite: ARTC 100 or ARTC 70
Design, usability, production, and 
marketing of web site development using 
contemporary methods including XHTML, 
CSS, and contemporary tools including 
Adobe Dreamweaver and Flash. Web-focused 
multimedia concepts, including animation and 
video integration are explored.

ARTC  2 90  —  Po rt fo l i o
Degree Applicable
Prerequisite: Completion of a minimum of 15 
semester units in one of the following programs: 
Graphic Design, Illustration, Animation, Web 
Design, Architectural Design, Art, Fashion 
Merchandising, Industrial Design, Interior 
Design, Photography or Computer Graphics.
Selection, preparation, and assembly of a 
portfolio, book, or package of works of art, 
including digital and multimedia formats, that 
represent individual interests and strengths of 
students from the visual arts disciplines for use 
in entering a four-year institution, professional 
art school, or professional field of choice. Also 
includes cover letter and resume preparation.

ARTC 299 — Graphic Design Internship
Degree Applicable
Prerequisite: Compliance with Work Experience 
regulations as designated in the College Catalog
Advisory: ARTC 120 and ARTC 220
Provides students with on-the-job experience 
in graphic design, web design, media design, 
advertising design, illustration or other graphic 
design related field in an approved work site. A 
minimum of 75 paid clock hours or 60 non-paid 
clock hours per semester is required for each 
unit of credit. It is recommended that the hours 
per week are equally distributed throughout the 
semester.

ARTC  1 6 9  —  Conceptual  I l lustrat ion
Degree Applicable
Prerequisite: ARTD 15A and ARTD 25
Advisory: ANIM 101A
Development of visual concepts and vocabulary 
to create unique and provocative editorial 
illustration interpretations based on social, 
cultural, and political issues. Exploration of 
personal style and media with emphasis on 
contemporary art trends.

ARTC  280  —  Commerc ial  Art Stud i o 
Degree Applicable
Prerequisite: Completion of a minimum of 15 
semester units in Graphic Design, Illustration, 
Web Design, Animation, Architectural Design, 
Art, Fashion Merchandising, Industrial Design, 
Interior Design or Computer Graphics.
Collaborative, interdisciplinary, teams will 
research, design, produce, and deliver 
commercial art projects. Projects will be “real 
world” and complex in scope, typically involving 
clients from the college or community.

ARTC  1 6 0  —  T ypographY
Degree Applicable, CSU
Prerequisite: ARTC 100 or ARTC 70
Design and use of basic letterforms, type 
families, characteristics, history, and principles 
of typography in graphic design. Traditional 
and digital skills for the art of typeface design, 
typographic layout, expressive typography, and 
conceptual thinking.
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CERT I F I CATES

DEGRE ES+TRANSF ER
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ARTD 20 Design: Two Dimensional
ARTC 100 Graphic Design I
ARTC 120 Graphic Design II
ARTC 140 Graphic Design III
ARTC 160 Typography
ARTC 200 Web Design
ARTC 220 Graphic Design IV
ARTC 280 Commercial Art Studio
ARTC 290 Portfolio

ARTD 20 Design: Two Dimensional
ARTC 100 Graphic Design I
ARTC 120 Graphic Design II
ARTC 160 Typography
ARTC 200 Web Design
ARTC 220 Graphic Design IV 
ANIM 172 Motion Graphics

ARTD 15A Drawing: Beginning
ARTD 17A Drawing: Life
ARTD 20 Design: Two Dimensional
ARTD 25A Painting: Beginning
ARTC 100 Graphic Design I
ARTC 120 Graphic Design II
ARTC 160 Typography
ARTC 165 Illustration
ARTC 290 Portfolio

ARTD 15A Drawing: Beginning CSU, UC
ARTD 17A Drawing: Life CSU, UC
ARTD 20 Design: Two Dimensional CSU, UC
ARTD 21 Color and Composition CSU, UC
ARTD 25A Painting: Beginning CSU, UC
ANIM 104 Drawing Fundamentals CSU, UC
ANIM 130 Intro to 3-D Animation   CSU
ANIM 172 Motion Graphics CSU
ARTC 165 Illustration CSU

+ One Elective [see choices below]

AHIS 5 History of Western Art: Renaissance 
AHIS 6 History of Modern Art

+ One Elective [see choices below]

ANIM 104 Drawing Fundamentals
ANIM 130 Intro to 3-D Animation
ANIM 172 Motion Graphics
ARTC 165 Illustration
ARTD 21 Color and Composition
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J O B S  &  CA R E E R S

Graphics Designer 

Web Designer 

Retail Designer

Graphics Designer Packaging

Visual Interaction Designer

Motion Graphics Designer

Senior Piping Designer

Senior Graphics Designer

Graphics Designer Production Artist

Graphic User Interface Designer 

Junior Graphics Designer

Graphic Web Designer

Web Graphics Designer

Packaging Designer 

Graphic designers create visual concepts, by hand or using computer software, to 
communicate ideas that inspire, inform, or captivate consumers. They help to make an 
organization recognizable by selecting color, images, or logo designs that represent a 
particular idea or identity to be used in advertising and promotions. 

Most of these workers are employed in specialized design services, publishing, or 
advertising, public relations and related services. In 2010, about 29 percent of graphic 
designers were self-employed.

The median annual wage of graphic designers was $43,500 in May 2010.

Employment of graphic designers is projected to increase by 13 percent from 2010 to 
2020, about as fast as the average for all occupations. High job turnover should result 
in numerous openings. However, competition for senior graphic designer positions will 
be very strong.

50k 100k$

CALIFORNIA

EMPLOYMEE POPULATION 

REST OF USA
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Contemporary graphic 
design for the commercial 
arts industry. Covers 
technology, creativity, 
design, and production. 
Focuses on using Adobe 
Photoshop to produce 
effective commercial art. 
Additional exposure to 
Adobe Illustrator and 
other professional 
production tools.

Brianna Lugo
Grahpic Design I

Justine Normandy
Grahpic Design I

Jacob Porter
Grahpic Design I

Drey Lee
Grahpic Design I
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Graphic design concepts, 
theories, and strategies 
for the design and layout 
of printed commercial 
art. Covers typical printed 
products including 
advertisements, flyers, 
brochures, posters, n
ewsletters, books, and 
catalogs. Focuses on using 
Adobe InDesign with 
additional exposure to 
Photoshop and Illustrator.
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Alex Saleh
Grahpic Design II

Andrew Pena
Grahpic Design II
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Graphic design concepts, 
theories, and strategies 
for the design and layout 
of printed commercial 
art. Covers typical printed 
products including 
advertisements, flyers, 
brochures, posters, n
ewsletters, books, and 
catalogs. Focuses on using 
Adobe InDesign with 
additional exposure to 
Photoshop and Illustrator.
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Timothy Yee
Grahpic Design II

Andrew Pena
Grahpic Design II
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Digital illustration, 
design, skills, and 
concepts working 
primarily with vector art. 
Focuses on using Adobe 
Illustrator as the primary 
development tool.

Christina Sanchez
Graphic Design III

Steven Chhan
Graphic Design III
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Contemporary illustration 
with an emphasis on story, 
editorial, and advertising 
applications. Proper uses 
of illustrative rendering 
techniques in traditional 
drawing and painting 
media, paper, and their 
integration to electronic 
media. Using professional 
illustration software, 
peripherals, and color 
laser printing, students 
advance to produce more 
complex illustrations.

Andrew Erickson
Illustration

Kelli Rawlings
Illustration
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Contemporary illustration 
with an emphasis on story, 
editorial, and advertising 
applications. Proper uses 
of illustrative rendering 
techniques in traditional 
drawing and painting 
media, paper, and their 
integration to electronic 
media. Using professional 
illustration software, 
peripherals, and color 
laser printing, students 
advance to produce more 
complex illustrations.

Andrew Erickson
Illustration

Bo Li
Illustration
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Design, usability, 
production, and 
marketing of web site 
development using 
contemporary methods 
including XHTML, CSS, 
and contemporary tools 
including Adobe 
Dreamweaver and Flash. 
Web-focused multimedia 
concepts, including 
animation and video 
integration are explored.

Kenny Nguyen 
Web Design

Luis Moreno
Web Design

BriannaMafnas
Web Design
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Advanced graphic 
design concepts and 
skills working with Adobe 
Photoshop and other 
graphic design 
applications.

Albert Navarro
Grahpic Design IV

Bryan Watts
Grahpic Design IV
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Hannah Choo
Grahpic Design IV

Dao
Grahpic Design IV

Jake Anderson
Grahpic Design IV
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V

Advanced graphic 
design concepts and 
skills working with Adobe 
Photoshop and other 
graphic design 
applications.
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